

 































 

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 (Monica Lewinsky) 


(Carla  (Nicolas Sarkozy) 
 Bruni)

 (Lario Veronica)  (Silvo Birlsconi) 


 Grandpa 









 Premisis of Marketing 


 




 Nag Factor

  Nag Factor 


 Nag factor

 TV 
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 
 Kasser, T. (2002) The high price of materialism. cambridge, MA: MI Press.
 Goldberg. M.E.& Gorn, G.J (1978), Some unintended consequences of TV

advertising to children. Journal of Consumer Ressearch , 5 (1) 22-29.
 Greenberg, B.S. & Brand, J.E (1993). Television news and advertising in

schools: The Channel One controversy. Journal of Communication, 34 (1)
143-151



 Nagf 



 T.V  

 T.V   
 T.V  

 


  
   T.V 


  


  




 

 

 - 

 E. Morales (2000, March) The Nag Factor: Measureinig Children's Influence. Admap, P:
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 Eig, J (2001) Edible entertainment: Food companies grab kids by fancifully packaging

products as toys, games, Wall Street Journal October 24.
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Applied Developmental Psychology, 24, 437-456
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(Heterosexual Relationship) 





 Hours 



 - 

    
 





































 The Peninsula 


  




 1998-1950 

 - 

 Indepependent    
   






 (Stories) 


















 (DANIELA CONTE)   


 (Stereotypical) 
 




(Steroeotype)  
 Patriarchy  






 - 

 


